MUM 2704: Music Business 4
Instructo: Dr. Lawrence W. Moore
Email: lmoore@mdc.edu
Website: http://www.lawrencewmoore.com
Cell: 305-804-3464

Office Hours: Office hours are by appointment. Good time slots are 9:40 - 12:00 Tuesday and Thursday or 9:00 - 12:00 Monday and Wednesday.

Course Materials:

· Website: www.lawrencewmoore.com Here I have a students’ page where you can get course materials, such as notes, assignments, or other things I post.  I won’t post anything on short notice, but you should always be in touch with me if you miss class, that is the time when I make major announcements.

Course Objectives:

1. Students will learn basic web design skills, including html ad CSS code and end design editing in Dreamweaver.  Basic graphic design and photo editing in Photoshop will also be taught to further the aesthetic presence of a website. Student will complete a project in assembling a website to demonstrate these skills. 
2. Students will learn about the common audio and video media types used on the internet.  They will learn the major parameters and settings for these file types as well as the purposes, pros , and cons that are relevant to rendering these files properly for their major uses.  Students will also utilize Flash in order to create web animations and to further understand basic video and animation software skills.  Students will add a media page to their websites in objective 1 to demonstrate knowledge of these skills.
3. Students will learn abbot major media and information distributions on the internet relevant to the music business.  They will also learn about search engine submission, and site maintenance and promotion that is commonly used to establish a web presence. Legal issues about he dissemination of information on the internet will also e addressed.  Knowledge learned in this portion of the course will be applied to the students’ websites and their networking with other sites for services, promotion, and hosting.

4. Students will learn about proposals and promotional materials, their construction, required information, design, and multimedia interaction. To demonstrate knowledge of tee learned skills students will create a promotional electronic press kit and give an in-person presentation that will demonstrate sills of personal presentation and providing information to perspective investors or businesspeople.

5. Students will bring together their learning experiences over the course f the semester by writing a 12 page minimum paper that documents their strategies, creation processes, and knowledge gained in the 3 prior projects that they complete in the semester.
Grading and Policies:

Your overall grade is based on the standard percentage system in which 90%-100% = A, 80%-89% = B, 70%-79% = C, 60%-69% = D, and anything below 59% is an F.  I will describe this system on the first day of class.  If you still do not understand the system or grading in general (or you do not attend the first day of class), you are encouraged to contact me and ask me questions.  Later in the semester, questions about how grading works will be answered, but will not be subjects for debate.  Any questions or uncertainties about grading or other policies must be addressed by the student before the last day to drop classes.  Please consult the academic calendar or me for the given date for the current semester.

Breakdown of Grading:

· The different components below will affect the overall grade according to their proportions of a cumulative 100%.

· Attendance (20%) - Attendance is a required portion of the course.  In grading, the total number of attended classes will be divided by the total number of classes.  The resulting percentage will be 20% of the grade. Excused absences will count as half attendance for the class missed.  Excused absences must be emailed or called in before the class missed.  Evidence of sever emergencies can be demonstrated in order to receive excused absences afterward. Serious emergencies mean personal injury or death in the family.

· Website Design Project (20%) – Students will design a website of their choice relevant to the music business utilizing Dreamweaver and Photoshop as design software.  Knowledge of html and css codes in this construction process.  The student’s site will be graded based on the demonstration of the basic skills of web design, the cleanliness and appearance f he site, the inclusion of necessary elements for the site, and the effectiveness of the information presented in the site. Project is due on February 1st.
· Media Page Project (20%) – Students will create a page of their own or at a hosting site that includes audio and video material relevant to the music business.  This project will be graded based on the effectives and organization of the page as well as the production quality of the material presented. Project is de on February 15th.
· Digital Proposal and Presentation (20%) – Students will create a digital proposal package for a a subject of their choice.  This package will be designed for the purpose and audience that they select.  The proposal will include an in-person presentation that will be similar to a common music business project proposal interview. Grading will be based on the effectiveness and completeness of both the personal presentation as well as the digital proposal submission.  Project is due on March 7th.
· Course Projects Paper (20%) – Students will write a paper that is a minimum of 12 pages that outlines their strategies in completing the 3 previous assignments.  The paper should include their decision-making process in completing their projects as well as decision-making in the revisions made to their projects after completing them and receiving caracal advice.  The paper will be submitted with the revisions to their projects. Grading will be based on content, critical thinking, and effectiveness in writing.  Paper is due April 18th. 
